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Abstract: Due to the rapid penetration of mobile phone and the growing popularity of 
smartphones, tremendous opportunity and several challenges have created for conventional 
payment systems which more and more consumer is going to use mobile devices and 
electronic commerce (e-commerce) will turn into mobile commerce (m-commerce) in the 
future. This study aims to determine the factors (independent variables) effect the student’s 
intention to use the mobile payment in UUM Campus. Quantitative approach by means of 
questionnaire-based survey is adopted. The 377 respondents are targeted, and data collected 
through online. In addition to descriptive analysis, reliability test and multiple regression 
analysis are utilized to perform test of association and difference. The findings show that 
variables performance expectancy, effort expectancy, perceived security, social influence, 
facilities have a positive and strong relationship with the student’s intention to use mobile 
payment, yet social influence and the facilities are insignificant effect on student’s intention to 
use mobile payment. 
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    INTRODUCTION 
Toward to the new era of the digital age, the rapid penetration of mobile phone and the 
growing popularity of smartphones have created a tremendous opportunity and several 
challenges for conventional payment systems which are dominated by traditional banking and 
financial institutions (Trütsch, 2016). A mobile payment or m-payment defined as any 
payment where a mobile device enables the direct purchase of goods or services as well as the 
transfer of funds between the bank accounts of the purchaser and merchant (Yeh & Tseng, 
2017). 
 
In fact, the actual numbers of users of mobile payment have remained low as the cash flow in 
circulation are continuing to rise despite efforts towards cashless according the statistics 
between 2014 and 2018 (Pikri, 2019). Due to changes in payment habits and students’ 
intention relate to the developments of goods and services commerce (Obaid, Bayram, & 
Saleh, 2017), it is necessary to identify the factors effect students’ intention to use the mobile 
payment in UUM Campus. Hence, the objective of this study is to determine the factors effect 
student’s intention to use mobile payment, and secondly is to analysis, which factors have 
effected the most student’s intention to use mobile payment. 
 
Previous studies have shown several factors such as performance expectancy, effort 
expectancy, perceived security, social influence and other like have been measured to 
determine the behaviour intention towards technology adoption. Due to lack of information 
from HEI (High Education Institution), this study was conducted seven variables shown as 
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    METHODOLOGY 
İn this study, quantitative approach through online questionnaire was adopted to collect the 
data. The simple random sampling technique was used and a sample size of 377 respondents 
was predetermined (Krejcie & Morgan, 1970). Only those who own mobile phone answered 
the questionnaire. 
 
Aside the demographic section, the questionnaire consists of seven variables in this study. 
Each variable, including independent and dependent variables, was measured with multiple 
items to ensure the data reliability. 5-point Likert scale was adopted to assess the respondent’s 
due to its discriminating power among responses. The collected data were summarized to 
generate descriptive information through descriptive analysis, and correlation analysis and 
multiple regression analysis tested in the Statistical Package for the Social Science 25 (SPSS 
25) and Microsoft Office Excel aid to out all tables into table form from the result of 
questionnaires. 
 
    RESULTS AND DISCUSSION 
Table 1 shows the part of demographics of 377 respondents. As the study looks at the 
responses of Malay, Chinese, Indian and others in mobile payment system. Although there 93 
or 24.7% of respondents who have never used mobile payment before, but their data are 
recorded and included as this study does not evaluate their actual behavior. 
Table 1 
Respondent’s demographic details 
Demographic Profile Categories Frequency Percentage (%) 
Family Monthly Income Below RM2000 111 29.4 
 RM2000- RM4000 149 39.5 
 RM4000-RM6000 50 13.3 
 RM6000 -RM8000 33 8.8 
 Above RM8000 34 9.0 
Have   you   heard any mobile Touch’ n Go E-Wallet  20.0 
payment application before? Kiple Pay  15.7 
 Grab Pay  15.3 
 Other  49.0 
Have you use mobile payment Yes 284 75.3 
before? No 93 24.7 
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Table 2 demonstrates Cronbach’s alpha scores for variables. Cronbach’s alpha generally 
applied and estimate in studies as scale reliability or internal consistency or an indicator of 
instruments. All Cronbach’s alpha scores are more than 0.7 and considered as expected, and 
the findings show each variable are reliable for future analysis (George & Malley, 2003). 
 
Table 2 
Cronbach’s alpha scores for variables 
Variables No. of Items Cronbach’s Alpha 
Performance Expectancy 5 0.895 
Effort Expectancy 5 0.904 
Perceived Security 5 0.678 
Social Influence 5 0.851 
Facilities 5 0.728 
Promotion Benefits 5 0.825 
Student’s Intention 5 0.891 
 
Table 3 presents the findings of the correlation between independent variables and a 
dependent variable. As all the independent variables have the positive and moderate to strong 
relationship with the independent variable as all the correlation value (r-value) higher than 
0.05. 
Table 3 
Pearson correlation between independent variables and dependent variable 
Variables Student’s Intention 
(Constant) 1.000 
Performance Expectancy 0.752 
Effort Expectancy 0.731 
Perceived Security 0.624 
Social Influence 0.560 
Facilities 0.680 
Promotion Benefits 0.782 
 
Table 4 illustrated the effect of independent variables on student’s intention to use mobile 
payment. All variables are found positively related to the independent variables as r-value is 
0.857. Besides, strong explanatory capacity of the regression model as the r square value is 
0.735. 
Table 4 
Effect of independent variables on student’s intention to use mobile payment 
Variables Beta Sig. 
Performance Expectancy 0.267 0.000 
Effort Expectancy 0.134 0.005 
Perceived Security 0.083 0.029 
Social Influence 0.073 0.054 
Facilities 0.040 0.369 
Promotion Benefits 0.403 0.000 




    CONCLUSION 
Overall, all independent variables (performance expectations, effort expectancy, perceived 
security, social influence, facilities, promotion, benefits) have a positive and strong 
relationship with the dependent variable (student’s intention). Performance expectancy, effort 
expectancy, perceived security, and promotion benefits are affecting the student’s intention to 
use the mobile payment significantly. Promotion benefits are the most effect student’  
intention to use the mobile payment in UUM Campus. However, social influence and  
facilities are not significantly effect the student’s intention to use mobile payment. 
 
As a result, this study highlights the student’s intention to use the mobile payment in a public 
university. At the same time, the student will more understand the advantages of mobile 
payment. Lastly, it provides supportive data and formulate applicable strategies into 
operational and marketing strategy for mobile payment system in promoting mobile payment 
among university student in Malaysia. 
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